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Roll. No.---------------------- 
MTM-11 (Masters in Tourism Management 

2nd Semester Examination 2012 
MTM-6 

Marketing for Tourism Managers 
Time:3Hours                                                       Max. Marks: 30 
 
Note: The paper is divided into three sections A, B, and C. attempt all 
sections as per directions given in each section. 
 

Section- A 
(Long Answer Questions) 

 
Note: Attempt any 2 questions. All carry equal mark s. 

2X7½ =15 
1. Explain various characteristics of services and how it differs from 

products. 
2. What is service quality? Discuss various factors affecting service 

quality 
3. Discuss the various factors, which influence consumers buying 

process. 
4. How can training and development contribute to effective service 

delivery? 
Section- B 

(Short Answer Questions) 
 

Note: Attempt any 4 questions. All carry equal mark s. 
4X2½ =10 

1. Explain Relationship Marketing. 
2. Differentiate between segmentation and positioning 
3. Write a note on customer satisfaction. 
4. Evaluate the role of Physical evidence in delivery of services.  
5. Write a note on managing team. 
6. Explain product life cycle with one example. 
7. Write a note on merger and acquisition. 
8. Write a note on managing distribution channels. 
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Section- B 
(Objective Questions) 

 
Note: Attempt all questions. All carry equal marks.  

10X ½ =5 
True/False 

1. Recruitment is a process of identifying and hiring the best-qualified 
candidate for a job vacancy. 

2. Pricing is setting of selling prices for products and services supplied 
by an organisation. 

3. Segmentation is the process of developing market. 
4. The allocation of goods and services to consumers by means of 

wholesalers and retailers is known as distribution. 
5. Tour Package is an example of services.  

Fill in the blanks 
6. The seller of goods and service directly to consumers is known as ---

-------------. 
7. The four P’s of marketing are Product, Promotion,---------------, and 

Place. 
8. The stages of product life cycle are introduction, growth,--------------

,and decline. 
9. ------------------ is any thing that can be offered to customer to satisfy 

their needs. 
10. An activity designed to boost the sales of a product or service is 

known as ------------------. 
 
 
 
 


