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Roll ……………………. 

PGDMM (PG Diploma in Marketing Management) 

(II Semester) 

Examination- 2012 

MM- 2209 

International Marketing 

Time : 3 Hours                Max. Marks : 60 

Note: The Question paper is divided into three sections A,B and C. 

Section A 

(Long Answer Questions) 

Note: Answer any two questions. Each question carries 15 marks. 

1. Enumerate the ways in which a nation can overcome an unfavorable 

balance of trade. 

2. Review the key variables that affect the marketer’s choice of distribution 

channels. Account, as best as you can, for the differences in channel 

patterns that might be encountered in a highly developed country and an 

underdeveloped country. 

3. Discuss the different promotional strategies available to an international 

marketer. 
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4. Discuss the evolution of world trade that has led to the formation of WTO. 

Section B 

(Short Answer’s Question) 

1. Define ethnocentrism. 

2. What is ‘Protectionism’? Is the policy good for a nation? Either ways justify 

your answer. 

3. Explain the working of IMF. 

4. Define the term ‘dumping’ along with its implications. 

5. What is ‘bill of lading’ and what is its purpose?  

6. Explain the term ‘skimming. Is it a suitable pricing strategy? 

7. Differentiate among the current account, balance of trade, and balance of 

payment. 

8. Defend either side of the proposition that advertising can be standardized 

for all countries 

Section C 

Objective Questions (Compulsory) 

Answer all questions. Each question carries 1 mark. 

Note: Write True/ False against the following 
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1. A service cannot be licensed internationally. 

2. Multinational corporations plant location decisions influenced by cheap, 

unskilled labour and more by highly skilled labour at relatively low cost. 

3. Free trade zones can be used to facilitate both exports and imports. 

4. The four P’s of marketing given by McCarthy include “Practicality” as one 

of the ‘P’. 

5. The term MNC stands for Multi National Council. 

Choose the correct alternative: 

6. This kind of information is collected first hand to answer specific, current 

research question. 

a) Primary data 

b) Secondary data 

c) Selective data 

d) Relevant data 

7. The top country in terms of marketing research expenditures is: 

a) The United Kingdom 

b) The United States of America 

c) Germany 

d) Japan 
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8. This strategy involves selling a product from a home base, usually  without 

any product modifications. 

a) Exporting 

b) Licensing 

c) Joint Venture 

d) Manufacturing 

9. This entry strategy involves having an agreement that permits a foreign 

company to use industry, property, technical knowhow, or engineering 

design in a foreign market. 

a) Exporting 

b) Licensing 

c) Joint Venture 

d) Manufacturing 

10. This intermediary does not take the title of good. 

a) Export Management Company 

b) Foreign distributor 

c) Export merchant 

d) Export distributor 

 


